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FLP Partner Wave Overview

Marketing/Wave Goals:

This wave serves as a demand/lead generation campaign
that targets midmarket customers and prompts them to
consider and purchase HP/Microsoft® Unified
Communications & Collaboration (UC&C) Solutions.

* Leverage the increasing demand of UC&C within
midmarket businesses and how it can improve process and
efficiency—allowing them to gain competitive advantages.

« Establish “set point” that only HP and Microsoft® and [FLP
Partner name] can deliver the best and most robust
midmarket UC&C solutions. This solution includes the next
generation of HP ProLiant servers as one of the groundwork
elements, mitigating the risk of disruption and lowering cost
of ownership, while achieving greater operational
efficiencies.

Business Goals-

» Broadening sare  Om point produ . tions.
*Increase ¢ s of end-to-end UC&C  utions, .  ding
combination. "YP products, suchas P Pr-'"
StorageWorks, . . “~a with ProC . .adnagen.

Software and Care Pack .  ‘ices.

* Leverage the Microsoft® A nce ¢

priority of UC&C *o midmar’

| their FY10 growth

Product/Services Overview:
Next-Generation HP ProLiant Servers (Rack and Blade)

HP BladeSystem
HP System Insight Manager, Insight Control and Insight Remote Support
HP StorageWorks portfolio with emphasis on continuum of DAS and SAN solutions

HP ProCurve Networking

HP Care Pack Services—Start-Up and On¢  1g Support

HP PCs, Notebooks and .~ hosei ‘areMicros. d0O7TT fied machines)
and Printers

HP iPAQ Sma ones (in 3. modr Obsia . Inotherre Hns, devices will vary.)
ASSUMPTIO! -1 Produc .uinbined with [F.  Partner] ser e - _ing blocks

2dinHP U >Sc ‘ionsre 3nce configuratio  devel~ned _wcally for deploying
N soft® E nang. ‘erver: 0, Microsoft® Sh . 2010, Microsoft® Office
Corn. nical 1sSen. 2007 and Microsoft® LWL Server 2008.
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FLP Partner Wave Overview Market Situation

Communication Strategy:

This campaign includes multiple touchpoints, including the following:
Event in a Box tactics:

eDM invite

Welcome poster

Agenda template

Presentation template

Evaluation form

Demand Gen Wave tactics:
DM

Print ad

Postcard

eDM

Banner

Landing & Confirmation page

Target Audience:

Midmarket:

Current and Prospect—midmarket ac all verticals (mic  a.  *being
defined for thi~ - ~ as companies' i 9-1,000 emplo. 3s)
Solution ¢ rings include a setfor2 500a. 2 setfor 5C 1,000
(Rack orL e, Virtualized or non-\V  Jalized)

Audience Segii.. “ail:
-Running Microsoft® Ex.  1ge 20
-Competitive platform migi  ons fi

-X86 platforms 3 years an'  Ider

and older versio.
1 Lotus or Novell

Decision Make.
* CIO, as well as any IT Executives responsible for IT investment
decisions/influencer

Current Behavior:

Customers are looking for ways to improve employee productivity to increase
return on employee investment and to use the improved efficiency and
productivity as a competitive weapon.

Communications and collaboration are central to a company's operations. In
order to release the benefits of the improved processes based upon UC&C,
they must have a reliable infrastructure for executing these processes.

Your communications and collaboration infrast- _ a huge opportunity to

streamline operations and generate saving:  aining biggest bang for the
buck).

D sired Be vior:

C tomerss uldseetl aso >OnfromHP, crosoft® and [FLP Partner
) elisthe yend-* ndsoll nbuiltfornr ize businesses with
. ry-leadin -~ .ogy portfc s (see differc  ‘ation sectinn for more info)
d -ked by ung partnership. {commitme o ~mmunications
idc boratic Inother words, it  arob~* anc ..-nisk option for
Jston 5.
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FLP Partner Wave Messaging

Insight and Core Message:

In this competitive world, the way to gain sustainable competitiveness is to get the most out of your employees. UC&C running on HP can help you
improve the communications and collaboration processes that every employee is dependent upon—essentially helping you achieve that goal. Microsoft®
UC&C solutions elevate overall employee productivity and organizational efficiency, while the HP infrastructure ensures the benefits are fully realized in
addition to the additional efficiency gains and cost savings in power and cooling expenses, software licenses and more (see below) from the end-to-end
HP solution.

By adopting HP’s robust end-to-end infrastructure, starting with the innovation and reliability of the next-generation HP ProLiant Servers—in conjunction
with Microsoft® Communications and Collaboration applications—customers can quickly begin to improve the key business processes in communications
and collaboration, leading them to a more competitive edge all while experiencing cost savings.

Streamline to Reduce Costs & Increase Collaboration
Reasons to Believe (the proof):
Reduce lost productivity by up to 80%
Reduce costs in communications and collaboration, facilities, systems ard more b '0-60%"

The benefits of next-generation HP ProLiant Servers, Storage, Software, Curvea HPCar ‘’acka Financial{ Vvices are:

«27x? improvement in performance per watt, which means 1 can get the sar rkdone 97%  _spower it20X more mputing power into your
current infrastructure

* HP Insight Server Migration software  HP ProLiant ease . ‘olexity of n rati by autc ting the migratio. om aairgin ~wutures and older
servers to next-oe~~ration HP ProLian ars

* Networking ~wov. Jty with lifetime  rre. -and atone-tl 1the st

*HP Care [ .k Services for compreh sives ‘*-upandon, ngsup -t

Overall Mic  ~ft® UC&C Benefits

* Reduce trave. ~as 20-40%3 ~.acingin-,.  sonn tings with in. mersive Web, video and audio conferencing with Microsoft® Office
Communications Serve: . "7 R2

* Lower messaging costs  %-80' by reducing messayging storage costs and consolidating costly third-party solutions, such as mobility, archiving,
backup and more with Micrc  ft® E  1ange Server 2010

* Reduce teleprony and - .io cc ..erencing charges 20-40%?2 by lowering long-distance charges and audio conferencing minutes with built-in Voice
over Internet Pi. o ) and unified conferencing capabilities in Microsoft® Office Communications Server 2007 R2

- Lower real estate and facility costs 30-40%3 by freeing employees from fixed desks or offices and increasing occupancy density in buildings

* Reduce the cost of communications systems 40-60%? by eliminating the need for separate legacy voice mail systems, private branch exchange
(PBX) phone system and separate instant messaging and audio/video/Web conferencing systems by using the built-in capabilities of Microsoft®
Exchange Server 2010 and Microsoft® Office Communications Server 2007 R2
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Tone of Voice and Suggested Introduction

Global ESS G7 MM Solution Unified Communications & Collaboration Exchange FLP Partner Outbound Call Guide

Conversation Starters

Tone of Voice:

The voice of all HP marketing efforts should speak with the strength and
authority of the world’s leading technology company. Your tone should be:
+* Bold, but never arrogant
* Proud, but never boastful

» Customer focused with an understanding of our customers’ business
outcomes

* Direct, pragmatic and familiar

It is important that you are confident and take a stand on both where the
industry is headed and how HP fits into that direction

Introduction:
“Hello, this is [rep name] calling from [FLP Partner Name]. You recently
attended our [event]. Do you have a minute to chat?”

Conversation Starters:

Initial questions:

* Did you read the IDC white paper Achieving New Productivity Gains
Through Unified Communications and Collaboration Solutions? What was the

most interesting part?

* Did you read the free HP UC&C Solutions guide? What did you find most
valuable and why?

» Were you able to attend ouir [event]?

* What did * ~stinte  sting about ¢ [event1?
Didyoui mnhoww anin mentUC&C olutions from HP and
‘crosoft® dhelpy reduc stproductin by up to 80%?
,  you co. ~.yganupgraa O Microsofte xchan~- = rver 2010 (a

cor lement the Microsoft® U C solution)'.

for ways to imprc _ uie communications and collaboration
loyees across the business?

1 looki.
s fore

e Are
proces

*How crit.aal is it to lower the IT administrative overhead for managing the
communications and collaboration IT infrastructure?

*How critical is it to protect your communications and collaboration
infrastructure from outages and safeguard data from loss and breaches?
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FLP Partner Competitive Landscape

HP Competitive Differentiation

This is an end-to-end infrastructure solution, covering servers, storage, networking, management software, PCs, smart phones and printers. It is developed
by leveraging the HP portfolio, which is unique in depth and breadth. While there is competition at the individual product level, there are no competitors with
solutions offering this broad coverage of all the IT infrastructure domains.

This solution provides the comprehensive infrastructure for running the entire Microsoft® UC&C solution application stack—Microsoft® Exchange Server 2010,
Microsoft® SharePoint 2010, Microsoft® Office Communications Server 2007 R2 and Microsoft® SQL Server 2008.

This solution was built for midsize businesses with industry-leading technology portfolios and backed by strong partnership and com~"" 1ent to unified
communications and collaboration.

This solution can fully leverage the HP BladeSystem, which is clearly differentiated based upon the Blade Se: - Magic Que nt report

(http://h20195.www2.hp.com/v2/GetPDF.aspx/4AA3-0100ENW.pdf) from Gartner released in © ° 2009, w hplaces Ht  the Le~”- s Quadrant of the
Magic Quadrant for Blade Servers. Within the Leaders’ quadrant, HP leads in both “ability t  ~ccute '“con  s3tenesstov

In the Gartner’s Magic Quadrant for unified communication, Microsoft® is positio. Yinthe “l lers”qué¢ antfo. ompletenes fvision” and the “ability to
execute.”

In the Gartner’'s Magic Quadrant for blade <rvers, HP is posi linthe “lead 5"« drantfc completeness of ion” and “at _oute.”

HP and Microsof*” “een partners fi 5. aquarterofa tu. M2009 Panc icrosoi announcedafoL _ _. global strategic initiative to deliver
an end-to-end  .led coimmunications a  coli. ration solutic Asa tof rFrontt Partn hip, we expect to invest up to an additional US$180
million in proc  t development, professi alserv. >, aswella »intsal. r marketine »helg ganizations lower costs and improve productivity. The

level of comm  ent and engagement is liqueto® and Micr Hft®.

FLP Partner Facts

Serving more than 100,000 jo. custc :rs, HP and Microsoft® have been working closely for more than 25 years on a wide range of activities. Engineering
and integrated services teams ork's by side to research, develop, test, implement and support solutions that help businesses of all sizes take advantage
of new technologir

We are part of one of the most unique alliances in the industry—the HP/Microsoft® Frontline Partnership—a shared vision to provide integrated solutions and
products and services through innovation and synchronization. Furthermore, our solutions are backed by proven technology expertise, a consistent track
record and a customer-driven approach.
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Barriers to Purchase Overcoming Barriers

| have additional challenges |Response: We assess your business challenges to get an in-depth understanding of your business environment. We
specific to my business. then use the reference architecture as a starting point for a customized solution that addresses your specific business
How do we address them? needs.

| like the solution, but Response: This solution is a set of reference infrastructure architectures and not a single SKU. Products featured in the
cannot afford to buy all the architecture were carefully selected from the HP portfolio based upon specific IT requirements for deploying UCC and
products recommended in industry best practices. The architecture is highly customizable and can be easily modified to meet individual customers’
the reference architecture. needs. Customers can determine how best to leverage all or part of the reference architecture in their existing environment.

Products in the reference infrastructure are simply building blocks. Since they are based on industry standards, they can
easily integrate into any existing infrastructure.

What if | want to reuse my Response: The HP/Microsoft® Unified Communications and Collaboration sc': tion works a ss third-party technology
existing hardware in components so that you get the most out of your technology investment. The  ical Microso  applications run seamlessly on
implementing the solution HP ProLiant servers, storage, management software and r~* ~ducts

architecture? - Lower administrative cost: Every server comes \/ith progre mable 1T minis  ‘ion inside ti _ois—HP ProLiant

Onboard Administrator for simplified server setup 1ealth mc oring, po.  -optii ation, thermr  control and secure iLO
remote control.

- Address higher data capacil equirements: HF iantser sr~ with up t.  vice the mei -y, storage and a 200%
faster Smart Array that can he  ~ exponential ¢ a  »wth eft _oty.

- Increase ~ta protection: The " backup sys m ¢ eswitt  /namic deduplica 1 that helps - 1edundant data and
retain up ¥ more data.

-Reduce sk Tusinessdisrt onz resoh probles with k nsight Remote S_.uport. Rely on automated, secure, 24x7
remote € ntm. ‘oring, notific  onan ispi hforha. area. operating systems.
-Compr ensive. wvorkingse ritythat - cesapplic ‘onresponsiveness and provides high-availability features to
protect  ainst f~* and pote  al risks.
- Enabl .<twon  2visiol  and higher . erformance on the Wireless LAN. The Wireless Access Controller provides a
single ' nagementinter. .

Base n.internal testing .. AP ProLiant G6 servers

This solution requires you ‘esp¢ se: First, the reference infrastructures come in the form of rack optimized servers and the HP BladeSystem. The
to go to blade whic™ is an custo...ers have choices. In deciding on whether to blade or not, there are tools to help customers in their investigations.
over Kkill for you. Please review sales assets associated with HP BladeSystem in our sales portal. Resources available to customers can be

found at http://h18000.www1.hp.com/products/blades/bladesystem/
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FLP Partner Next Steps

*Schedule an assessment with [FLP Partner Name]

e eseuees -

sert local market URL here.

www. higX XXX
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Concept & Creative Samples

Concept Statement

CONNECT
Businesses need more efficient ways to collaborate. Between disconnected offices and inefficient communication, hours and hours of productivity are

lost. But HP and Microsoft® can help businesses connect.

With Unified Communications and Collaboration Solutions from HP and Microsoft®, founded on a next-generation HP ProLiant server, companies can
align communications, streamline operations and collaborate more efficiently as a business. And as the connection between employees improves, so

does productivity.

Headline
CONNECT communications to collaboration to productivity. Rodi lost productivity to 0%
B %’ communicat
g £ N and collabord
5 B to productivity!
-
1 o it i e o Peghtar 10w fr
LAMEL Imll.lcl(. Solutiens
= o
U Te working . »afice fhe Gy or e IF“LPPHWNINI:M
1@ commuskoaion b Vior your busings w n o
A _P Parinar Naral, wal et mia o + Rogion ravel :
o force and [T infmsinaota rified Coramuns Bl e by 2040
= - aberstion (LCAT) Sohiar and Micmsoh oy wilh imeesive wet
[ Newen. i an Perstngly comps s ond audo
u] L ) ] torlmercng, esabiing
egrpicge oo - g - e pompmnees e exlinian. -4 o mamincely mingrac woutah o
- e - -~ | v, v, s s e larldeicen, wt | [t by g
a bl o basinaaa Al i Sy 3
- o Syt 5 confbdent thet as a solubon providor who is shilked in both HP and * Actinve 2,‘3
s would you sugges: fou Vrosa S tecrrokogies, we ars with you srery sieo of Fe way. Improvement in
'— perormancas it
G Thiscombination of echnology and suppor will help Fou achiove 8 wih new =P ot
‘Whan didy su find most Immuresring abour tha ovanr? reduction i ksl peacucinaty try up b B, as well a8 reducsd costs sarvem, which mesm
e e ok s P
marn by SC-40%. ' ;.;'mm.,g,
uemtnally. his. B Tt wou ol witat HP. Muuu.n&xn: [FLP Partrme Mama] can do
e Tt your business i the: jeser n
O O [Eisgister now dor e erwend
— Compeny: Tama™ Walcoma 10 the [event name]. You're about 1o laarn how Unified
L) Emalt [phara] HP, Microssfr®
- Crr [t :;u P pam.mam] will help you reduce lost productiviry
up o
o Today"s speaker Is [speaker name].
S Microsoft b
' - Outcomes that matter.
=
i e Moo
- — T e e ) B o) - e i
Agenda Evaluation Invitation Welcome
Template Form Email Poster
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Claim Substantiations

1SOURCE: IDC white paper sponsored by HP, Achieving New Productivity Gains Through Unified
Communications and Collaboration Solutions, #221528, January 2010.

2SOURCE: Based on HP internal testing comparing the HP ProLiant DL380 G4 to HP ProLiant DL380
G7.

3SOURCE: Results are based on actual Microsoft customer evidence and a composite case study of a
4,000-person company developed from interviewing 15 companies. Please see the Total Economic
Impact™ of Microsoft Unified Communications white paper issued by Forrester Research. Visit
microsoft.com/casestudies to learn more.
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